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Stock Data
UAREF a8 A&
S&P 500 (06/03) 5,970.37
L ESIYI=E:ES] 365.9 /3845
527 £|10/%X (%) 369.1/ 252.7
Al7HEY (HHatg) 725,180
FESTA & (HT) 1,711
YHFAHAHZ (3M) 6,833,423
Earnings & Valuation
(C)] FY23  FY24 FY2SE FY2SE
OHZ=H 32,653 35926 39548 43718
@002 22,172 24317 26,654 29,848
FUOIAUE(%) 67.9 67.7 67.4 68.3
09| 18,280 20,389 22212 24,404
EPS 877 1005 1132 1277
=I18(%) 16.9 14.6 12,6 12.8
PER(HH) 26.4 275 323 287
BR(HH) 115 13.0 18.5 17.4
OE(%) 49.1 52.5 55.2 61.7
iS40 E(%) 0.6 0.6 0.7 0.7
Performance & Price Trend
FIUE (%) YTD M 6M 12M
e 15.8 5.3 16.9 35.3
S&P Index 1.5 5.0 -1.3 13.0
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Xt&: Bloomberg, /&5 2IAXME
& HMMA = 2025-06-03 E8H 7|F, Non-GAAP J|&
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HIAIBICE. O|F SIS FY30Q25 =0HEDt EPS JI0|HAE Al AHMMAO £t
2L MYSte £FO0Z HAIZUCH, FY25 2t JIO|HAL J|=EXIE QXML
H20f0|M ZHO|A = SXH 12m fwd PER = 29 H{Z 5713 (27 Hi)ECt A=
52 $FS JISst oLt ergXel 4N HEut a2 s Woigg ¢
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HIXt FY25 2Q (*25.01.01~03.31)

T= FY25 2Q THIMA Hm YoY H|m QoQ H|u
(42 USD) YHX| Fal N ES xto| FY2420 d&& FY251Q HYE
ah=t 9,594 9,554 0.4% 8,775 9.3% 9,510 0.9%
ol 6,575 6,386 3.0% 5,904 11.4% 6,593 -0.3%
SYOI2AE(%) 68.5% 66.8% 1.7%p 67.3% 1.3%p 69.3% -0.8%p
=09 5,442 5,277 3.1% 5117 6.4% 5,463 -0.4%
EPS (USD) 2.76 2.68 2.9% 2.51 10.0% 2.75 0.4%

Xt&: Bloomberg, 7|83 2INXIME  F: HMAAE 2025-06-03 2EH D 7|F, Non-GAAP J|&
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(89t USD)  FY25Q3 );g(% FY25 Q4 g;; FY25 gg(% FY26 gY;YE
VES 9831  105% 10577 100% 39548 10.1% 43718  105%
STSIE 6625  109% 7,008 106% 26654  96% 29848  12.0%
FYAOIAZ(%)  674%  03%p  67.2%  04%p  674%  -03%p  683%  0.9%p
20| 5574  135% 5840  7.7% 22212 89% 24404  9.9%
EPS (USD) 284 172% 300 107% 1132 126% 1277 12.8%

Xt&: Bloomberg, 7|23 2INXIME  F: HMAAE 2025-06-03 =2EH I 7|F, Non-GAAP J|&
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37HA AR E QP HEEE B
Consumer Payments New Flows Value-Added Services
(Commercial & Money Movement Solutions)
Money
oepct G o T R, s
Schemes ‘Networks  $25T $150B $1258
$23T ST / S -~
C
Rea Virtuz
iy payments $5208
i mcd $35T e el Revenue
o Acceptance
Cash & Check / Rlsk;nd Solutions
B28 Remaining AP/ AR Security Solutions $958
$145T $85T $1508

FY24Visa
FY24Visa FY24 Visa
$1.7T Commercial PV $8.8B VAS Revenue
ST ConsumerEN ~10B Visa Direct transactions : 8.8B VAS Revenue

A&V, 71858 SIMXIMIE
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Value-added services
Value-added services represent an opportunity for us to diversify our

revenue with products and solutions that help our cllents and partners optimize thelr
differentiate their offerings and create better experiences for theircustomers.

New flows
Our new flows businessis focused
on driving digitization and improving the

and money experience across
all paymentﬁnws. beyond C2B, through our network of networks.

Consumer payments
‘We aim to grow consumer
payments through expansion of
credentials and acceptance points and deepening
engagement with consumers through key enablers.

— =
e
Core products

Credit- Debit
Prepaid

Visa Direct
platform

Visa Commercial
Solutions

@

Click to Pay

Tap to Pay

Key enablers

®

Tokenization

oy
L~
Network of networks

Our network of networks strategy means moving money to all endpoints
and to all form factors, using all available networks and being a single connection point
for our partners and providing our value-added services on all transactions, no matter the network.

Foundations
‘We are fortifying the key foundations of our business model, which consist
of becoming a network of networks, ourtechnology platforms, security, brand and talent.

=] © VISA 9

Technology platforms Security Brand Talent

A=V, 7185 elMAIAE

HIX} H|ZLA QIA JHA

Geographic Diversification Revenue Diversification
New Flows and Value-Added Services Net Revenue'

International as a % of International as a % of % of Total Growth Contribution (%)
Total Processed Total Net Revenue

Transactions

59%
. -
PPTS

FY19 FY24 FY19 FY24 FY19 FY24 FY19 FY24

» New Flows and VAS make up more than 30% of Visa's
Net Revenue and have expanded their Net Revenue
growth contribution by ~30 points since FY19

- Doubled revenue in 100+ countries and territories
since FY19

+ Opened offices in 15 new countries and grew international
headcount 2.5x faster vs. U.S. headcount since FY19

Xz v, 71258 SMKAIE



IS SUBIMAMIE | 0]27|2124

HIXF SIEEAHIA(VAS) AL DS 24

HIX} (V.US)

$8.8B Portfolio

Issuing Solutions

Acceptance Solutions

Risk & Security Solutions

Advisory & Other Services

FY24 VAS
Revenue

CAGR (FY22-FY24)

Mid-teens

Low-twenties

High-teens

Mid-thirties

Main Revenue Drivers

Visa processed transactions
Premium cardsin force

All payment transactions

All payment transactions

suodiasqns @ s3a4 Wiopeld

Engagements

X&:V, 71858 2MKIE
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2023 Addressable Consumer Spend ($T)

$a1T

Underserved
Consumer Spend

$23T
T2 Real-Time A2A

Domestic Card Schemes

Legacy ACH & Other Electronic

Visa &
Other Global Cash & Check
Card Networks
Total Addressable Underserved
Consumer Spend Consumer Spend
&V, 71858 2K
HIX} FY3Q25 & FY2025 710|E A
Q32025 Full-Year 2025
YoY increase / (decrease) on an Adjusted Constant-Dollar Basis'"
Net Revenue Growth Low double-digit Low double-digit
High single-digit to
Operating Expense Growth Low double-digit Igw doghle it
Diluted Class A Common Stock Earnings Per Share Growth High-teens Low-teens

1 Refer to the appendix for further information and a reconciliation of GAAP to non-GAAP and adjusted constant-dollar outiook financial measures.

A&V, 71858 SIMXIMIE
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(LI =) FY2Q24 FY1Q25 FY2Q25 YoY(%) QoQ(%)

[GAAP]

== 8,775 9,510 9,594 9.3 0.9
ZH| A& 4,033 4,208 4,399 9.1 45
tloly Xz 4,259 4,745 4,701 10.4 -0.9
siel 242 2,984 3,442 3,291 10.3 -4.4
J|E} 756 912 937 23.9 2.7
QIMIE|E -3,257 -3,797 -3,734 14.6 -1.7

gt 3,421 3,276 4,159 216 27.0

QIZHH| 1,603 1,813 1,657

o)y 687 656 778

LTt 249 282 305

ukza|y| 452 481 419

= 430 44 1,000

ol 5,354 6,234 5,435 1.5 -12.8

O|XHH| & -82 -182 -158

EXt&9 241 148 161

A|Zole| 5513 6,200 5,438 -14 -123

HolNH|g 850 1,081 861 1.3 -20.4

«0[9| 4,663 5,119 4,577 -1.8 -10.6

3|A EPS(Z21/F) 2.29 2.58 232 1.3 -10.1

S|M IS B R (HTEF) 2,039 1,985 1,974 -3.2 -0.6

[SeTlolE]

2N FY (MA) 3,173 3,523 3,341 5.3 -5.2
Credit 1,568 1,742 1,628 3.8 -6.5
Debit 1,605 1,781 1,713 6.7 -3.8

XE ZHaN (M)
o= 1,561 1,723 1,654 6.0 -40
APAC 500 585 489 -2.2 -16.4
2tEl ordl2|3t 213 351 228 7.0 -35.0
FHLICE 95 108 96 1.1 =100
CEMEA 183 289 208 13.7 -28.0
L8 621 768 665 7.1 -13.4

AEE XA (HTEAH)
o= 24,730 27,308 25,859 4.6 -5.3
OfA|OF 10,946 11,829 11,663 6.6 -14
2tEl ordl2|3t 8,201 9,089 9,474 15.5 4.2
FHLICE 1,459 1,549 1,571 7.7 1.4
CEMEA 5,785 6,251 6,909 19.4 10.5
L8 16,884 17,907 18,119 73 1.2

Xt&: HIX}, Bloomberg, 7|25 2|MX[4IE
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