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TikTok Instagram Google
Gift ideas 40% 19% 28%
Hair and makeup 40% 25% 25%
Well-being and fitness 39% 20% 29%
Recipes and meal ideas 38% 19% 30%
Fashion brands 36% 27% 29%
Interior design 33% 21% 29%
Video games/gaming 33% 14% 36%
News and current affairs 22% 18% 43%
Cars 18% 16% 46%
Financial Services 17% 11% 54%
Electronics 16% 12% 60%
Restaurants and bars 15% 15% 66%
Local services 12% 12% 66%
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IR Google’s search ad market share could drop Below 50% in the U.S. for the first time(Mediurm)
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