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Market Capitalization
(Share price x Income Statement:
total shares outstanding)

Valuation Metric:

Market Cap Dividedby = Revenue / Sales = Price-to-Sales (P/S) ratio

— Cost of Goods Sold

Market Cap Dividedby — — Gross Profit = Price-to-Gross Profit ratio ‘

Operating Expenses
Before Depreciation & Amortization

Market Cap Dividedby = EBITDA = Price-to-EBITDA ratio ‘

= Depreciation & Amortization

Market Cap Dividedby — — Operation Income = Price-to-EBIT ratio ‘

= Interest Expense

Pre-Tax Income
- Income Tax

‘ Market Cap Dividedby = Net Income = Price-to-Earnings (P/E) ratio ‘

Market Cap Divided by - Free Cash Flow = Price-to-Free-Cash-Flow (P/FCF) ratio
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PC Min Max Median Min Max Median Min Max Median Min Max Median
PSR 1.0 2.0 1.5 0.8 1.9 1.1 0.4 2.8 1.2 1.0 2.4 1.6
Price to GP 1.6 33 2.5 1.5 3.5 2.0 1.0 7.8 3.0 2.2 4.9 3.8
Price to EBITDA 29 6.7 4.7 3.4 10.8 5.8 2.7 19.4 7.0 4.7 10.9 8.2
PE ratio 7.6 14.5 11.0 9.2 20.5 15.6 8.7 60.5 17.7 8.2 213 13.7
Price to FCF 13.9 643.2 31.0 13.7 3443 67.2 3.5 64.3 21.7 6.6 15.9 12.4
PB ratio 1.7 3.4 2.5 1.3 29 1.8 1.1 121 4.7 3.6 13.2 5.6

ADIEE Min Max Median Min Max Median Min Max Median Min Max Median
PSR 0.6 7.1 3.7 2.1 4.5 3.5 2.6 4.5 3.4 5.2 8.2 6.7
Price to GP 2.3 21.5 12.3 5.8 11.5 8.6 6.4 11.5 8.7 121 21.4 16.1
Price to EBITDA 8.2 55.8 25.0 8.7 15.2 10.3 7.3 15.2 10.5 15.8 28.6 20.6
PE ratio 6.4 110.7 34.8 12.6 22.8 14.8 11.3 211 15.3 20.7 39.1 26.7
Price to FCF 6.9 61.1 26.2 9.1 20.9 12.0 8.6 17.8 12.4 18.5 31.3 24.7
PB ratio 1.2 13.6 7.7 4.0 7.2 5.7 4.0 7.1 5.9 29.4 443 33.4

E-Commerce Min Max Median Min Max Median
PSR 1.2 41.6 2.3 1.7 4.6 3.6
Price to GP 5.4 18.4 8.9 4.0 11.4 8.9
Price to EBITDA 19.9 77.6 37.4 14.3 33.0 26.1
PE ratio 355 2776.4 91.9 64.4 91.6 77.4
Price to FCF 229 468.4 50.7 46.2 64.5 56.6
PB ratio 10.6 74.9 23.0 6.3 22.4 18.2

H7|XK(Tesla) Min Max HxY
PSR 1.5 26.6 7.7
Price to GP 7.9 276.8 30.0
Price to EBITDA 15.6 719.1 36.0
PE ratio 284  1184.9 49.8
Price to FCF 255 455.0 82.7
PB ratio 5.6 156.1 15.6
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