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(Q) Josh Beck — KeyBanc Capital Markets — Analyst

I wanted to ask a bigger—picture question about what's happening with the
acceleration of e—commerce. I think you had commented that 2030 is maybe
being pulled ahead a decade. And then, you also made the comment that you
expect this trend to persist. So I would love to hear a little bit more because
you have such great visibility and such a unique view about why you view
this trend is durable because I just think that's such an important investor
question. Would love to hear a little more color on that topic?

(A) Amy Shapero — Chief Financial Officer

Yes, gladly. So my comment was —— I mean, I came at this question a little
bit more from a product perspective than from a financial perspective or
from a market mix perspective, and I said that 2030 has gotten pulled
forward into 2020. What I specifically meant is like anyone who's ever used

like software that was written 10, 15 years ago, realize that it doesn't fit into

the current times anymore because it's built on fairly outdated assumptions

given how fast technology moves. [ think in retail, they are all finding us

from one day to the never of software that feels like a decade—old because

all the assumptions have been like tossed into the air wear and reassembled
based on COVID ().

o] 2%7] Shopify?] & HdH] 97% (A4 <74 +50%, YoY) 553l
dlolel, 019} ZAA *é%% J9E A4 Fed Ae 287 44
Azeto]=E wi} o] Shopify+ 20153. o]% FEek WiEA TS st V)
SJolgk= Holw, o)Wl COVIDI9E 21&) & v o Toks &fa 9ok Zo] 3
Aeleh, AEA 54 719 obd Aol
Shopify ¢+ 9! 7] D§=94: 2020 FdH| 97% H%
CLIEE) Subscription Solutions
1800 m Merchant Solutions $1578.2M
+47.1%

1,600

1,400 4 $1073.2M

1,200 4 +59.4%

1,000 $673.3M $714.3M
800 4 +73.0% +97.3%
600 $389.3M

+89.7% $362.0M
400 1 $205.2m
200 | .
2015 2016 2017 2018 2019 2Q19 2Q20

Z: Subscription Solutions2 222! A Z Z3E 0|8 & O Z, Merchant Solutions= HO|HE & £ItMH|A iE
X2 Shopify, Bloomberg, MzZ|=Z#
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