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3Q19 Revenue A& dlm

L’'oreal (OR FP) 37| oi& A HFE (10/29)

- 20199 3&7] W& 7,183WRk+E  (+10.7% YoY)E 7]Fskqler
M&A % 3Ea s A9st AAAQ AFEL 187] +7.5% YoYE 2A3H
e Apdutt & M&A 37} +1.0%, 38 F37F +2.2% A4 242
o% A4

- A9¥H=ZE= Western Europe +3. 2% North America —1.3%, New
Market (AISAIE) +16.7% A1dstSls (3 a3 A9, A543 delA=
E3] Asia Pacific +22.6%2] 4347} —T—EEVJ.

- AaHMEHEZ = Loreal Luxe (8M2]) +13.8%, Active Cosmetics (Bvf
g4E %) +14.2%, Consumer Products (WjA BHIWE) +2.7%,
Professional Products (A-galloiAlo]) +3.9% 35kl g z]e} Hu} s+
o] =& A%l A&HAUS

— el 282+ Skincare +18%, Makeup +3%, Hair +3%, Fragrances
+8%%5 7153 Makeup2 A28kl A4 the] w8 AFES 71231905

- 22kl QLS +47.5% YoY HE Frigion 2kl gy v]F wdk dA
&9 13.5%7H] &2k WAE Ad T3k +20.8% YoY A5+
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