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T SRE/HEEE AT TS O THAEX ez HHE 2t
(% YaY) ‘ 2014 2015 2016 2017 2018
Baby and Child-specific Products 171 11.9 11.5 12.9 15.4
Bath and Shower 5.4 4.2 4.2 4.2 4.0
Colour Casmetics 10.3 11.3 12.6 21.4 24.3
Deodorants 5.6 5.1 4.3 52 53
Depilatories 9.2 8.6 8.3 8.0 8.8
Fragrances 7.0 26 1.6 16.9 21.6
Hair Care 3.2 3.4 33 3.5 4.0
Men's Grooming 7.4 59 5.4 7.3 7.8
Oral Care 57 8.4 9.5 10.2 10.7
Oral Care Excl Power Toothbrushes 5.4 6.4 7.4 6.7 6.2
Skin Care 8.4 6.6 5.4 10.7 13.2
Sun Care 8.3 8.7 9.3 9.5 9.9
Premium Beauty and Personal Care 9.5 9.0 10.9 25.1 28.1
Prestige Beauty and Personal Care 9.3 8.1 10.5 25.2 28.9
Mass Beauty and Personal Care 7.2 5.7 45 58 70
Beauty and Personal Care 75 6.6 6.3 10.2 12.3
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(%) ‘ 2014 2015 2016 2017 2018
Procter & Gamble Co 12.8 12.0 10.7 10.2 10.0
L'Oréal Groupe 9.4 9.1 8.5 8.5 9.2
Shiseido Co Ltd 30 2.8 2.9 3.0 3.4
Estée Lauder Cos Inc 1.9 2.0 2.0 25 3.2
Unilever Group 3.6 3.4 3.2 3.1 2.8
AmorePacific Corp 15 19 2.4 25 25
Shanghai Chicmax Cosmetics - 1.9 2.3 2.6 25
Colgate-Palmolive Co 2.8 2.8 29 2.7 25
Shanghai Pehchaolin Daily Chemical 1.4 1.8 2.1 2.3 2.4
Jala (Group) Co Ltd 1.6 1.8 2.0 2.3 2.3
LVMH Moét Hennessy Louis Vuitton 1.5 1.5 1.6 1.9 2.2
Shanghai Jahwa United Co Ltd 20 20 1.9 1.9 1.9
Mary Kay Inc 3.3 3.0 25 2.1 1.8
Beiersdorf AG 2.1 2.0 1.9 1.8 1.6
Infinitus (China) Co Ltd 1.1 1.2 1.4 1.4 1.4
LG Household & Health Care Ltd 0.7 0.9 1.2 1.3 1.3
Amway Corp 25 2.1 1.7 1.4 1.2
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%) 20174 il 2018 HRE Het
Yves Saint Laurent (L'Oréal Groupe) 2.1
Dior (LVMH Moét Hennessy Louis Vuitton SA) 1.6
Mac (Estée Lauder Cos Inc) 1.2
Giorgio Armani (L'Oréal Groupe) 1.0
Lancéme (L'Oréal Groupe) 0.5
Estée Lauder (Estée Lauder Cos Inc) 0.5
Chanel (Chanel SA) 0.4
Cle de Peau (Shiseido Co Ltd) 03
Tom Ford (Estée Lauder Cos Inc) 0.3
Marie Dalgar 0.2
Givenchy 0.2
Bobbi Brown (Estée Lauder Cos Inc) 0.1
Shu Uemura (L'Oréal Groupe) 0.0
MGPIN 0.0
The History of Whoo 00
Innisfree (AmorePacific Corp) -0.1
Make Up For Ever -0.1
Aupres (Shiseido Co Ltd) -0.1
Za (Shiseido Co Ltd) -0.1
Laneige (AmarePacific Carp) -0.2
Lansur (IMC Group) -0.2
Chando -0.2
Hanhoo -0.2
Perfect (Perfect Resources) -0.2
Max Factor -0.4
Carslan -0.4
KanS -0.5
Mary Kay (Mary Kay Inc) -0.5
L'Oréal Paris (L'Oréal Groupe) -0.6
Maybelline New York (L'Oréal Groupe) -1.7
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(%p) 2017\ | 20184 HRE et

Lancéme (L'Oréal Groupe) 0.5

Estée Lauder (Estée Lauder Cos Inc) 0.5

SK-II (Procter & Gamble Co, The) 05

Yunifang 0.3

Olay (Procter & Gamble Co, The) 0.2

La Mer (Estée Lauder Cas Inc) 0.2

Shiseido (Shiseido Co Ltd) 0.2

One Leaf 0.1

Innisfree (AmarePacific Carp) 0.1

Dior (LVMH Moét Hennessy Louis Vuitton SA) 0.1

The History of Whoo 0.1

Pechain 0.1

Praya 0.1

Chando 0.0

L'Oréal Paris (L'Oréal Groupe) 0.0

Marubi 0.0

L'Oréal Men Expert (L'Oréal Groupe) 0.0

DR's Secret 0.0

Aupres (Shiseido Co Ltd) -0.1

Inoherb -0.1

Avene (Pierre Fabre SA, Laboratoires) -0.1

Beautrio -0.1

Wetcode -0.1

Watsons (Private Label) -0.1

Herbarist -0.2

Artistry (Amway Corp) -0.2

Hanhoo -0.2

Perfect (Perfect Resources (M) Sdn Bhd) -0.3

KanS -0.3

Mary Kay (Mary Kay Inc) -0.7
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L'Oréal (China) Co Ltd

Estée Lauder (Shanghai) Commercial Co Ltd
Shiseido China Co Ltd

Christian Dior (China) Fragrance & Casmetics Co Ltd
Infinitus (China) Co Ltd

AmarePacific Casmetics (Shanghai) Co Ltd
LVMH Moét Hennessy Louis Vuitton SA
Practer & Gamble (Guangzhou) Ltd

Amway (China) Co Ltd

LG Household & Health Care Ltd

Chanel (China) Trading Co Ltd

Eau Thermale Avéne Co Ltd

Kunming Botanee BioTech Co Ltd

Best World International Ltd

L'Occitane International SA

Guangzhou Uniasia Cosmetics Science Technology Co Ltd
Clarins SA

Laboratoires Bioderma SAS

Chanel SA

Sisley China Co Ltd

Coty Inc

Parfums Christian Dior

La Prairie SA, Laboratoires

Nu Skin (China) Daily-Use & Health Products Co Ltd
Pigeon (Shanghai) Co Ltd

Coreana Cosmetics Co Ltd

Elizabeth Arden Inc

MGPIN Cosmetics Co Ltd

Lafang China Co Ltd

Caudalie Sarl

H20 Plus Holdings LLC

Others

Total

2014
15.1
9.7
36
34
40
36
33
1.8
8.2
12
2.1
25
0.3
0.2
1.4
0.2
12
0.2
12
0.9
08
08
0.6
0.9
08
0.1
0.5
03
0.1
0.2
31.0
100

2015
14.9

29.2
100

2016
14.8
9.8
4.6
36
5.1
4.5
3.2
1.9
53
2.8
1.8
2.5
1.0
1.5
1.6
1.5

0.7
0.9
0.9
0.9
0.7
0.7
0.6
0.7
0.5
0.2
0.3
0.2
0.2
0.0
26.0
100

2017
15.0
10.7
5.3
4.0
4.6
4.0
3.2
2.4
39
2.8
19
2.2
13
17
1.4
16
1.0
0.9
0.9
0.9
08
0.7
0.6
0.6
0.6
0.5
03
0.2
0.2
0.2

25.7
100

2018
16.1
121

6.4
45
3.9
3.8
3.1
3.1
3.1
2.9
2.0
1.7
1.6
1.5
1.3
1.3
0.9
0.9
0.8
0.8
0.7
0.7
0.6
0.5
0.5
0.4
0.3
0.2
0.2
0.2

23.9
100
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Compliance Notice

S AME2es ANY o MHIXeF BEsh Ao giaUn YAe & A=0| ¢gE S50 AGsAte #AE gler 2019 E 6 E 13 Y X & =0l
AZE B29 R7ISAEDR, CB, PO, AIMEN &) Wil H2ASto] Xt 6 e 7+ FZHAZ HO{okX| LUSLICE GA= 2019 H 6 & 13 & 8iXf & Xt=20
AgE =9 X222 1%014 ERetl UX| t&LCH FA ZAZEAM GYAh= 2019 & 6 2 B8 & X 5 A=0f gEH 52 X228 ERstn UK
AGLCH 2 Xt20| AXE WEES 2019 o7ig HEH vtgst Qlon, @[R29o] Bofst Ao|Lt 7HYg0] MYRSS SRIFLICE (RyXE LX)
& AEes EXREe EXtEto| ot He FEXMZE S5C= HiEmles ARYUL. 5 KR £FE UWES2 YA 2MXIMES FHXZA X}
Llg 4 Aom Hetyo|Lt HEE HAGHK| ELICH S XIRE 0I8St=ER & et st £Xto| 218 -2 Xtile] WHo = otA7| HiEfLCt
EZST BHAE Covd 1Y 7URH 71F #HE M) S2te|A H| g
71 = 20t FH7|EY AM 17 BEESTHH| FEE=9| olld SESAUSES Qo Exto|d Hig
712 Buy FH71EY AT 11EZ BRSO +20% 014
XX | JHLTt . _
;;}EWHHTjEJ Trading Buy =XM7|1Z2Q XXM N7 HHEIIOHE| +5% 0]A ~ +20% 0|0t I[ES 97.7%
S =]
Hold 1Y 2T 1 hEet HEE It —20% Ol ~ +5% O|gt B 2.3%
Sell V1Y 2T 1K et STt —20% O|gt ohe= 0.0%
Ak AIEU7|E Aol A&HIS | 2|59 gels &3 201914 3¢ 31 7lEo=
. _ Z2 18 I8EANE st
NS Overweight (HISEtH) 2% 229 £a529 Hg
N A =
MRS 353 |\ (za)
Underweight (HIZS&A)
LG ME747+ (051900) SASTHA LIS * EHIE AR 1
eS| X2 EXlo|7q HX=7 =1 =)y 1212 (%)*
e } EXlolA g PR 212(%) 0} AR HEo|
Ut 4 () BE D)
2017.07.11  J|¥E2|Z  TradingBuy 1,150,000  UX[3 -16.3 -12.4 @) LoMeat
2017.09.18  AliEM TradingBuy 1,150,000 PRI -16.2 -1.7 2.400.000 - HEmo}
20171025 J|¥E2|T  TradingBuy 1,300,000 X[ -85 38 o
2017.11.13  Agies Buy 1,500,000 X[ -19.3 175 1800000
20171127 AAEM Buy 1,500,000  Yx[8 -20.2 -17.5
2018.01.08  Atd=2|m  Buy 1,500,000 X8 -199 -16.7 1,200,000 1
20180124 7|g¥E2|Z  Buy 1,500,000 X8 216 -16.7
2018.02.27  AH4EE|ZT  Buy 1,500,000 X[ -19.6 -7.3 600,000 -
2018.06.04  AAEM Buy 1,600,000  Yx[ -11.7 -7.5
2018.07.06  Atd=2|m  Buy 1,600,000 X[ -137 75 0 ; ; ‘ ‘
20180725 J|Y¥HRZT  Buy 1,600,000  YX[ -18.1 75 7.6 7. 185 18.11 195
2018.09.10  AtgiEs Buy 1,600,000 X8 -22.1 75
20181119  AgiEs Buy 1,600,000 X8 240 75
2019.01.21  Al¥ER|Z  Buy 1,600,000 X[ 231 75
2019.0402 7|g¥E2|Z  Buy 1,720000 X8 -20.9 155
2019.06.04  AAEM Buy 1,720000  ¥x[8 -21.3 -15.5
2019.06.13  A¥E2|Z  Buy 1,720000  ¥x[8 - -
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@42} (008770) FAFSEHE WE
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M ui= ExtolA EHgaor  HgR 22 (%)* o} o "} wEo|

Euxt Al () A

2017.09.18 A=A Trading Buy 68000 Y[ -12.3 31 &) s

2017.10.30  7|¥E2|Z  Trading Buy 78000  ¥UX[d 45 109 160,000 - PSS!

20171127 AAEM Buy 110,000 X3 -21.1 -12.2

2018.01.22 A¥E2|Z  Buy 110,000 X3 -20.2 -11.8

2018.01.26  7|¥E2T  Buy 110,000 X3 -20.3 117

2018.02.27  A4E2|Z - Buy 110,000 Y3 -18.8 4.1 80,000 1

2018.04.13  J|¥E2T  Buy 125000 X3 -15.8 -11.6

2018.0430 7|¥E2T  Buy 143000 X3 144 -10.5

2018.06.04 A=A Buy 150,000 X3 -18.0 -12.0

2018.07.04 J|¥E2|T  Buy 150,000 X3 -25.2 -12.0 0 ; ; ; ;
20180730 J|Y¥HRT  Buy 150,000 X[ 278 -12.0 176 7.1 185 1811 195
2018.09.10 A=A Buy 150,000 X3 -30.8 -12.0

2018.10.29  J|¥E2|T  Buy 130,000  UX[3 -42.0 -35.6

2018.11.19 A=y Buy 120,000  UX[3 -35.3 -28.1

2019.01.21  AM¥ER|Z Buy 105000 X3 -27.0 -21.7

2019.02.21  AM¥ER|Z Buy 105000  ¥X[8 -219 -9.2

2019.03.27 J|¥E2T  Buy 120,000  UX[3 -15.9 -10.4

2019.0429 J|¥E2T  Buy 135000 X3 -24.9 -14.8

2019.06.04 A=A Buy 135000 X3 -26.0 -14.8

2019.06.13  A¥E2|Z  Buy 135000 X3 - -

M7 (004170) EASESHZ WHE RIESPSh Bz I PSP |
M ui= ExtolA HgFor e 22 (%)* o} o "} wEo|

Ut Al () A

2017.07.14  J|Y¥E2Z  Hold 250,000 Y[ -85 3.4 @) AL

2017.0814  J|YEHZ|T  Hold 213000 Y[ -6.9 94 600,000 - e

2017.11.07  ?|¥E2|T  Trading Buy 260,000 U 9.1 242

2018.01.22  A¥EI|T  Trading Buy 360,000 PRI -8.6 -0.6

2018.02.27 AMHZ|T  TradingBuy 400,000 X[ -12.7 -0.1 400,000 -

2018.0413  J|YE2|T  TradingBuy 450,000 Y[ -11.1 6.4

2018.05.11  7|¥E2|Z  Trading Buy 500,000 PRI -15.5 -6.9 200,000 |

2018.07.04 J|YE2|T  TradingBuy 430,000 Y[ =275 -155

2018.11.09  ?|¥E2|T  Trading Buy 350,000 UK 244 134

2019.01.21  ARYHZ|T  Trading Buy 300,000 Y[ -2.0 125 0 ; ‘ ‘ ‘
2019.0416  J|¥HZ|Z  TradingBuy 360,000  YX3 102 5.3 7.6 7.1 185 1811 195
2019.05.13  J|¥E2T  Buy 400,000 %X -25.4 -19.3

2019.06.04 A=A Buy 400,000 %X -25.4 -19.3

2019.06.13  A¥E2|Z  Buy 400,000 ¥[8 - -
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