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W Beauty Specialist Retailers 15%
Hinternet H Direct Selling
W Hypermarkets Department stores
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A= : OF2 P IHA|E, Euromonitor, SKS# A= : OF2 P I A|E, Euromonitor, SKS#H
Q= : Beauty & Personal Care R ‘2 H|Z 0|3} : Beauty & Personal Care S5 ‘2 H|&
13%
13%
45% 44%
10%
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M Beauty Specialist Retailers m Beauty Specialist Retailers 1%
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: Beauty & Personal Care =7 Channel Q& (Top 4 & Internet X' (S %)
2009 2010 2011 201 2013 2014 2015 2016
China Internet 1 3 5 10 13 16 19 21
Hypermarkets 28 27 25 25 24 22 22 20
Department stores 30 29 26 22 21 20 19 19
Parapharmacies/Drugstores 7 7 7 7 7 8 8 8
KOREA Beauty Specialist Retailers 20 20 20 20 22 23 24 25
Direct Selling 24 24 24 24 22 21 19 18
Department stores 16 16 16 16 16 16 16 16
Internet 8 8 8 8 8 9 9 9
Parapharmacies/Drugstores 2 2 2 3 3 3 3 3
Japan Parapharmacies/Drugstores 24 25 25 26 26 25 25 25
Beauty Specialist Retailers 14 14 14 14 14 13 13 13
Supermarkets 13 13 13 13 13 12 12 12
Department stores 10 9 9 9 9 9 10 11
Internet 6 6 6 7 7 7 8 8
USA Parapharmacies/Drugstores 15 15 15 15 15 15 15 15
Beauty Specialist Retailers 11 11 12 12 13 13 14 15
Mass Merchandisers 15 15 15 14 14 14 13 13
Hypermarkets 12 12 12 12 12 12 12 12
Internet 5 5 6 6 7 7 8 9

AIZE : OFRE|HA|Z, Euromonitor, SKS#
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= 32 Global A/} F2o| 2 AIH,

: Beauty & Personal Care =31 A% S|AIHE M &
Categories Geographies Companies

Procter & Gamble Co, The
L'Oréal Groupe

Shiseido Co Ltd

Mary Kay Inc

Unilever Group
Colgate-Palmolive Co

Amway Corp

Shanghai Jahwa United Co Ltd
Beiersdorf AG

Johnson & Johnson Inc
Beauty and Peronal Care China Estée Lauder Cos Inc

AmorePacific Corp

Jala (Group) Co Ltd

Shanghai Pehchaolin Daily Chemical Co Ltd
Perfect Resources (M) Sdn Bhd

Shanghai Kans Cosmetics Co Ltd

LVMH Moét Hennessy Louis Vuitton SA
Henkel AG & Co KGaA

Yunnan Baiyao Group Co Ltd

Proya Cosmetics Co Ltd

Others

Total

, BHRECHD 8
Global Major /M| =0| O|O] A& S

|
=2 M FIAX= Global Major 4|, 2|10 XI2HS 22t 5= 224 7| PER

o o

Al ool ZEo| X|Est AlF

[

HoF ot= & &

Ok

2009 2010, 2011 2012 2013 2014

15.2 14.8 14.4 14.0 13.3 12.6
7.8 8.3 8.6 8.9 9.0 9.2
810 4.2 4.3 3.9 3.6 815
2.3 2.5 2.5 2.6 2.8 32
BI5 BI5 3.6 3.7 3.6 3.2
2.8 2.8 2.7 2.8 2.8 2.8
3.4 3.1 3.0 2.8 2.6 2.4
15 1.6 1.7 1.8 19 21
2.6 2.6 2.5 2.4 28] 21
2.2 2.1 2.0 2.0 2.0 2.0
11 13 1.6 1.7 1.7 1.8
0.5 0.7 0.8 0.9 1.2 1.4
1.0 11 13 14 15 1.7
0.0 0.1 0.2 0.4 0.9 1.4
1.7 1.6 15 15 1.4 15
0.1 0.1 0.2 0.4 0.7 1.0
1.0 1.0 11 11 1.2 1.2
0.5 0.7 0.9 1.0 1.0 11
0.4 0.5 0.6 0.8 1.0 11
0.3 0.5 0.7 1.0 11 11

48.2 46.9 45.8 44.9 44.4 43.6
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SIREE AH Data Update
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