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Employee Compensation 9.4 9.7 9.8 10.6 8.1 8.5 8.9 9.4 355 39.4 349
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Advertising Expenditures YoY Comparison Ratio(%) Component Ratio(%)
(Rl 2014 2015 2016 2015 2016 2014 2015 2016
Traditional Newspapers 605.7 567.9 543.1 93.8 95.6 9.8 9.2 8.6
Media Magazines 250.0 2443 222.3 97.7 910 41 40 35
Radio 127.2 125.4 128.5 98.6 102.5 2.1 2.0 21
Television 1,956.4 1,932.3 1,965.7 98.8 101.7 31.8 31.3 31.3
(Terrestrial Television) 1,834.7 1,808.8 1,837.4 98.6 101.6 29.8 29.3 29.2
(Satellite Media-related) 121.7 123.5 128.3 101.5 103.9 2.0 20 2.1
Subtotal 2,939.3 2,869.9 2,859.6 97.6 99.6 47.8 46.5 455
Internet (Advertising placement) 824.5 919.4 1,037.8 1115 112.9 13.4 14.9 16.5
(Advertising production) 227.4 240.0 272.2 105.5 113.4 3.7 3.9 4.3
Subtotal 1,051.9 1,159.4 1,310.0 110.2 113.0 171 18.8 20.8
Promotional | Outdoor 3171 318.8 319.4 100.5 100.2 5.1 5.2 5.1
Media Transit 2054 2044 2003 99.5 980 33 33 32
Flyers 492.0 468.7 4450 95.3 94.9 8.0 7.6 741
Direct Mail 392.3 3829 380.4 97.6 99.3 6.4 6.2 6.0
Free Newspapers/Free Magazines 231.6 230.3 226.7 99.4 98.4 3.8 3.7 3.6
POP 196.5 197.0 195.1 100.3 99.0 3.2 3.2 3.1
Telephone Directories 41.7 334 32,0 80.1 95.8 0.7 0.5 0.5
Exhibitions/Screen Displays 284.4 306.2 319.5 107.7 104.3 4.6 5.0 5.1
Subtotal 2,161.0 2,141.7 2,118.4 99.1 98.9 35.1 34.7 337
Total 6,152.2 6,171.0 6,288.0 100.3 101.9 100.0 100.0 100.0
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(e 2015 2016 2017E 2018E
Snap [nc. iS a camera company. Revenue 58.7 404.5 1,036.8 2,027.6
Cost of revenue 182.3 451.7 N/A N/A
Research and development 82.2 183.7 N/A N/A

We believe that reinventing the camera represents ,
Sales and marketing 27.2 124.4 N/A N/A
our greateSt opportunity to improve the way people General and administrative 148.6 165.2 N/A N/A
live and communicate. Total costs and expenses 440.4 924.9 N/A N/A
Loss from operations -381.7 -520.4 -1,481.9 -938.5
Income tax benefit (expense) 76 7.1 N/A N/A

Our products empower people to express
Net loss -372.9 -514.6 -878.0 -583.6
themselves, live in the moment, learn about the Diluted EPS(ZX2]) 05 06 N/A N/A
world, and have fun together. Market Value 25,000.0  25,000.0
PSR 241 12.3
g A, HE| 2SS BMAIME A& Bloomberg, HEIZE=ST EIMRIME]
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